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WELCOME!
By registering for Ride Cincinnati, you’ve committed to
much more than a bike ride.
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that is unlike any other. We are pumped that you’re here.
Together, we will Defeat Cancer!
This fundraising toolkit is designed to provide you with the tools
and information necessary to achieve your fundraising goals. We are
confident that if you follow the steps laid out in this toolkit, you’ll
meet and exceed your goals this year and have fun in the process.

Social Media Tips & Tricks

13

Thanks for all you do!
The Ride Cincinnati Team
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100% of every dollar raised by Ride Cincinnati
participants and volunteers goes directly to fund
cancer research and care at hospitals and health
systems in Greater Cincinnati.
To date, Ride Cincinnati has been responsible for funding more
than 44 research grants that have made significant advancements
towards life-saving cancer treatments.
With your help, we continue to attract new faculty and innovative
research concepts to make Cincinnati a leader in world-class
cancer care.
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2020 VIRTUAL EVENT

HOW DO I
PARTICIPATE?
Due to the extensive impact of the COVID-19 pandemic,
this year we’re replacing our in-person weekend experience
with something different. You choose the ride distance
and fundraising goal that work for you and complete it
sometime between September 20 and November 20.
Our mission remains the same: Ride Cincinnati will continue to
serve as the area’s premier movement for cancer research.
Here are a few suggested ideas of how you can virtually participate
this year — remember, the sky’s the limit! We encourage you to be
creative in your fundraising approach, and share your progress
toward your goal on social media.
Don’t forget to tag us along the way on social media using
#RideCincinnati and #UnitedAgainstCancer!

facebook-square twitter linkedin-in instagram
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202 0 V IRT UA L E V E N T — H OW DO I PA RT I CI PATE ?

CHOOSE A DISTANCE OR CREATE YOUR OWN
When registering, you will have the option to select from a ride
distance, or simply choose the purely virtual rider option.
– Select from Ride Cincinnati’s known distances (15, 25, 50 or 100 miles) or
create your own challenge and share your goal in your rider profile.
– Your chosen distance goal can be completed over a series of days, weeks, or
a month. Choose a distance that is manageable, but also has meaning. Have
you been wanting to tackle a 100-mile ride? Go for it! Do you want to ride 40
miles in honor of your 40th birthday this year, or maybe a mile for every cancer
treatment your uncle had?
– No matter the route or activity chosen, we request that all of our participants
adhere to all traffic and safety guidelines (i.e. wear a helmet or other necessary
protection, obey traffic laws, be aware of your surroundings!).
– Complete your activity, which can be anything from biking, running or walking
— even kayaking or golfing! You set the activity that you think will help you be
the most successful in raising funds to ensure our region has the best cancer
research and care.
– Join our Ride Cincinnati Strava club and log miles.
– Join our Ride Cincinnati Peloton group with the hashtag #ridecincinnati.

IN-PERSON RIDES OR ACTIVITIES
We encourage you to follow all CDC recommendations for social
distancing as you complete your activity.
We’ve partnered with the Cincinnati Cycle Club to provide a discount to Ride
Cincinnati participants for a year-long membership. Enter the discount code
RideCincinnati2020 at checkout to receive the yearly membership for $25.
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FUNDRAISING

SET A GOAL
What should my personal fundraising goal be?
Fundraising is not required this year, but it is highly encouraged.
Many participants choose to make a donation for the amount of a
traditional entry fee and encourage their friends and family to do
the same. More importantly, we are urging our riders to do their
utmost to fundraise in 2020. There is a lot riding on our sustained
commitment to this cause.
Fundraising for this year’s virtual event will be open through
November 20.
We invite you to set a stretch goal for fundraising, and use the
features on your rider profile to update your friends and family
as you complete your virtual activity!
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FUN DRA I S I N G — S ET A G OA L

VIRTUAL FUNDRAISING IDEAS
HOST A VIRTUAL TRIVIA NIGHT
Ask your friends and family to gather for a trivia game either in person (observing safe
social distancing guidelines!) or online with an entry fee to be donated, less any prizes,
to your fundraising efforts.
CREATE A FACEBOOK LIVE CLASS
Gather your Facebook friends and offer a cooking lesson, yoga class or crafts
demonstration. Encourage those who are tuning in to make a donation to your
fundraising efforts as their “payment” for taking the class!
HAVE A WATCH PARTY
Choose an inspirational movie and sell tickets as a donation to Ride Cincinnati for a
private online gathering via Facebook or other video chat services. Offer a snack/care
package to be delivered in advance of the showing.
CREATE AN ONLINE RAFFLE/AUCTION
Encourage participants to donate $10+ for a spot in a raffle of something of value
(or maybe even a white elephant gift?)
HOST A TALENT SHOW/COMPETITION
Host an event with friends and family to showcase your talents dancing, singing,
practicing magic, or performing stand-up comedy.
TAKE OVER SOCIAL MEDIA
Ask employers, departments or local businesses if you can take over their social
media accounts for one day to spread awareness of Ride Cincinnati. Direct their
social media following to make a donation to your fundraising efforts!
CREATE A SCAVENGER HUNT
For a donation to your fundraising efforts, provide a series of clues participants
can solve by using Google Maps. Provide a nominal prize for those who find all of
the items!
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TIME TO PARTY!
A FOUR-STEP FUNDRAISING METHOD

Now that you’ve decided to participate in Ride Cincinnati,
it’s time to shout it from the rooftops!
It’s also time to think ahead about how you’ll achieve your fundraising
goals. To further help you achieve your personal commitment, we’ve
developed a four-step method (PARTY) to help you meet — and likely
exceed — your goals:

01 Practice
02 Ask
03 Remind
04 Thank You
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TIME TO PA RT Y — A FO U R-ST E P F U NDRA I SI NG METHO D

STEP 1

PRACTICE
As you begin the process of fundraising, we recommend that you
practice clarifying your audience and your story.
When you set a fundraising goal, you have to think BIG about your potential audience.
From the moment you sign up for Ride Cincinnati, everyone becomes a potential donor.
Take some time to sit down and brainstorm a list of people who might donate to your
efforts this year.
We recommend starting with:
– Friends and family
– Current or former colleagues and classmates
– Neighbors
– Your professional, volunteer or religious network
– Your social media connections
Don’t be afraid to ask people who live outside of your community to support you.
Think global — remember almost everyone has been affected by cancer in some way.
After you brainstorm your list of potential donors, practice telling your story. To get started,
ask yourself the following questions, and be sure to jot down your answers — your personal
story may help inspire your donors to give!
– What does Ride Cincinnati mean to me?
– Why did I make the commitment to participate in Ride Cincinnati?
– What are my goals this year?
– How has cancer impacted my life and why do I believe it’s important to fund
cancer research?
– If a friend told me that her donation wouldn’t really make a difference, what
would I say to her?
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TIM E TO PA RT Y — A FO U R-ST E P F U NDRAI SI NG METHO D

STEP 2

ASK
The most successful fundraisers have one simple thing in common: they ask
as many people for support as possible, in very personal ways. Don’t
procrastinate — from the moment you sign up for Ride Cincinnati and complete
Step One, it’s time to start communicating to your potential donors!
Start by creating an email or mailing list of the people you identified in Step One, and
then sit down and write your first communication.
An excellent fundraising email or letter should address the following questions:
– What is Ride Cincinnati and where does the money go?
– Why am I participating?
– What is my fundraising goal and how much progress have I made?
– How can a donor support me?
Once you have drafted a fundraising letter, it’s time to send it out!
We recommend sending a few communications to your donors through the fundraising
deadline in November, using this format:

01

Announce that you’ve decided to participate in Ride Cincinnati, share your story

02

Share an update on your training/progress to your goal. Be sure to thank everyone

and why this movement is so important/personal to you, and ask for support.

who has already donated to your efforts, and offer a gentle reminder to those who
haven’t yet done so.

03

Following your Ride Cincinnati activities, share details about what your experience
was like along with some photos. This is a great opportunity to thank everyone who
has supported you and remind others who haven’t yet donated.

04

After the fundraising deadline, Ride Cincinnati will announce the total amount raised
for this year’s ride. Share this extraordinary total with your donors and remind them
that it wouldn’t have been possible without their support.
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TIM E TO PA RT Y — A FO U R-ST E P F U NDRAI SI NG METHO D

STEP 3

REMIND
Every fundraiser encounters a donor who pledges their support online
or says, “I’ll give you a check next time I see you!” but may forget to
follow through. This is why it’s important to send reminders to the
people who’ve pledged to support you.
Remember, fundraising remains open through November 20, 2020 — so we suggest
sending a final reminder after you finish your ride, walk or other activity. This timing
will lend a sense of urgency to your request and allow you to share the story of what
you have accomplished.
Here is an example of a great pledge reminder:

Dear Grayson,
I wanted to send you a quick note today to share that I DID IT — I completed my first ever
100-mile bike ride last week in support of Ride Cincinnati’s virtual event this year! It was
one of the most difficult but also most rewarding things I’ve ever done.
I am also excited to share that I am 95% of the way to my fundraising goal of $750 this
year. If you are able to support me as I close out my fundraising efforts this year, I would
be so grateful! While I am so proud to have finished my ride, I know the real work doesn’t
stop until we reach our goal to defeat cancer.
Remember, 100% of your donation goes directly to cancer research and care. You can
donate to my fundraising page at www.ridecincinnati.org/janesmith.
Thank you so much for all of your support this year! I couldn’t have done this without you!
Jane
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TIM E TO PA RT Y — A FO U R-ST E P F U NDRAI SI NG METHO D

STEP 4

THANK YOU
Congratulations, you’re well on your way to reaching — and
likely exceeding — your fundraising goal! Now it’s time for the
fun part: thanking your donors.
As time-consuming as it can be, nothing is more important than taking the time
to say thank you to the people who supported you this year. Whether you create
your own postcard or write a heartfelt note, always take the time to send a
personal thank you note.
Here’s a sample message you can use when thanking your donors:

Dear Layne,
Thank you so much for your gift of $50 to my Ride Cincinnati fundraising goal!
I am proud to share that 100% of your donation will go directly to cancer research
and care. Thanks to you, I was able to raise $500 for cancer research this year.
I could not be more grateful for your donation!
With love,
Kennedy
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TIPS & TRICKS

SOCIAL MEDIA
Once you’ve started putting your social networking skills to use,
don’t forget about your social media skills!
Consider using Facebook, Instagram, Twitter, LinkedIn, YouTube, a blog or any other
platform when prepping and participating in Ride Cincinnati. These are great channels
to recognize your donors, ask for donations, share your story and provide updates on
your fundraising goals. Feel free to use the promotional graphics available on the Ride
Cincinnati Facebook page, as well.
Here are a few suggestions. Don’t forget to use the hashtags #UnitedAgainstCancer
or #RideCincinnati in your posts!

TWITTER

01

Thanks to @kjerstinjean for making a donation to my @RideCincinnati profile!

02

I’m in for #RideCincinnati! Please consider making a $10 donation to defeat cancer

03

This Saturday I’m heading out on a 50-mile ride. #RideCincinnati

#UnitedAgainstCancer

(insert link here)

INSTAGRAM
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RIDES

44

RESEARCH GRANTS FUNDED

10,000+
RIDERS SINCE 2007

$4.3 MILLION
RAISED
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We’re proud of this journey
and you should be, too.
Thank you for joining us!

ridecincinnati.org

WE’RE HERE
TO HELP
If you’ve read this guide in its entirety, it’s a pretty
safe bet that you’ve got some ideas about how to be
successful in your fundraising efforts.
However, if you’re still struggling or have any other
questions about fundraising and how to reach your
goal, please contact us!
info@ridecincinnati.org
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